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Global Certificate in Study of Unconventional Warfare

Psychological Operations and Propaganda

Psychological Operations (PsyOps) are planned operations that target the emotions, decision-making
processes, and behaviors of individuals, groups, and organizations to influence their perceptions and
actions. PsyOps can be overt or covert, and they can be conducted through a variety of means, including
face-to-face communication, print and electronic media, and other forms of mass communication. PsyOps
are often used in conjunction with other military operations, such as unconventional warfare and
counterinsurgency, to shape the attitudes and behaviors of target audiences in ways that support the
objectives of the mission.

Propaganda is a form of communication that is intended to influence the attitudes, beliefs, and behaviors of
a target audience. Propaganda can take many forms, including written materials, speeches, posters, films,
and radio and television broadcasts. It is often used to promote a particular point of view or to persuade
people to take a particular action. Propaganda can be used for both positive and negative purposes, and it
is often used in conjunction with other forms of persuasion, such as advertising and public relations.

Target audience refers to the group of individuals or organizations that are the intended recipients of a
PsyOp or propaganda campaign. The target audience may be a specific group of people, such as a
particular ethnic or religious group, or it may be a broader group, such as the general public. The target
audience is identified through analysis of the mission objectives, the political and cultural context, and the
characteristics of the group being targeted.

Message refers to the content of a PsyOp or propaganda campaign. The message is the information or
ideas that are intended to influence the attitudes, beliefs, and behaviors of the target audience. The
message is carefully crafted to appeal to the values, beliefs, and emotions of the target audience, and it is
often designed to elicit a specific response, such as support for a particular policy or action.

Medium refers to the means by which a PsyOp or propaganda campaign is delivered to the target audience.
The medium may be print or electronic, such as newspapers, magazines, radio, television, or the internet.
The choice of medium depends on the characteristics of the target audience, the message being conveyed,
and the resources available.

Framing is the process of selecting and emphasizing certain aspects of a message in order to shape the way
that it is perceived by the target audience. Framing is used to highlight certain values, beliefs, or emotions,
and to downplay or omit others. Framing can be used to create a positive or negative impression of a
particular issue, person, or organization, and it is an important tool in shaping public opinion.

Agenda setting is the process of influencing the public's perception of the importance of different issues.
Agenda setting is often used in conjunction with framing to shape the public's understanding of an issue
and to influence their attitudes and behaviors. Agenda setting can be used to raise awareness of an issue, to
garner support for a particular policy or action, or to undermine support for an opposing viewpoint.
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Priming is the process of activating certain concepts or associations in the minds of the target audience.
Priming is used to create a favorable or unfavorable impression of a particular issue, person, or
organization, and it is often used to influence the way that the target audience perceives and responds to
subsequent messages. Priming can be used to create a positive or negative bias, and it is an important tool
in shaping public opinion.

Symbolic politics is the use of symbols, such as flags, slogans, and images, to convey political messages and
to influence the attitudes and behaviors of the target audience. Symbolic politics is often used to create a
sense of identity and belonging, to mobilize support for a particular cause, or to undermine support for an
opposing viewpoint. Symbols can be powerful tools in shaping public opinion, and they are often used in
conjunction with other forms of persuasion, such as advertising and public relations.

Emotional appeals are messages that are designed to elicit an emotional response from the target
audience. Emotional appeals can be used to create a sense of fear, anger, or hope, and they are often used
to mobilize support for a particular cause or to undermine support for an opposing viewpoint. Emotional
appeals can be powerful tools in shaping public opinion, but they must be used carefully, as they can also
create resentment and backlash.

Cognitive dissonance is the feeling of discomfort that arises when an individual holds two or more
conflicting beliefs, values, or attitudes. Cognitive dissonance is often used in PsyOps and propaganda to
create a sense of unease or uncertainty, and to motivate individuals to change their beliefs, values, or
behaviors. Cognitive dissonance can be a powerful tool in shaping public opinion, but it must be used
carefully, as it can also create resistance and resentment.

In summary, PsyOps and propaganda are important tools in shaping public opinion and influencing the
attitudes and behaviors of individuals, groups, and organizations. These tools can be used for both positive
and negative purposes, and they are often used in conjunction with other forms of persuasion, such as
advertising and public relations. The success of a PsyOp or propaganda campaign depends on a number of
factors, including the target audience, the message, the medium, framing, agenda setting, priming, symbolic
politics, emotional appeals, and cognitive dissonance. By understanding these key terms and concepts,
practitioners can design and implement effective PsyOps and propaganda campaigns that achieve their
desired objectives.

However, it is important to note that the use of PsyOps and propaganda raises important ethical and legal
questions. The use of these tools must be subject to strict controls and oversight, and they must be used in
a manner that is consistent with international law and human rights standards. Practitioners must also be
mindful of the potential for unintended consequences, and they must be prepared to monitor and evaluate
the impact of their campaigns in order to minimize any negative effects.

Examples:

* During World War I, the United States and its allies used PsyOps to undermine the morale of enemy
soldiers and to promote support for the war effort among the general public. This included the use of
posters, radio broadcasts, and other forms of mass communication to convey messages that were designed
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to create a sense of fear, anger, and hope.

* In the 1950s and 1960s, the United States government used PsyOps to influence public opinion in Latin
America. This included the use of propaganda campaigns to promote support for U.S. foreign policy
objectives, and the use of covert operations to undermine leftist governments and movements.

* In recent years, terrorist groups such as al-Qaeda and the Islamic State have used PsyOps and propaganda
to recruit new members and to promote their ideology. This includes the use of social media, videos, and
other forms of electronic communication to convey messages that are designed to create a sense of fear,
anger, and hope.

Practical applications:

* PsyOps and propaganda can be used to promote support for military operations, to undermine support
for an opposing viewpoint, or to shape the attitudes and behaviors of a target audience.

* Practitioners must carefully consider the target audience, the message, the medium, framing, agenda
setting, priming, symbolic politics, emotional appeals, and cognitive dissonance in order to design and
implement effective PsyOps and propaganda campaigns.

* Practitioners must be mindful of the potential for unintended consequences, and they must be prepared
to monitor and evaluate the impact of their campaigns in order to minimize any negative effects.

Challenges:

* The use of PsyOps and propaganda raises important ethical and legal questions, and practitioners must
ensure that their campaigns are consistent with international law and human rights standards.

* Practitioners must be prepared to deal with resistance and backlash, and they must be prepared to adjust
their campaigns in response to changing circumstances.

* Practitioners must also be prepared to deal with the challenges posed by new technologies, such as social
media and the internet, which can make it more difficult to control the flow of information and to shape
public opinion.

In conclusion, PsyOps and propaganda are important tools in shaping public opinion and influencing the
attitudes and behaviors of individuals, groups, and organizations. However, these tools must be used
carefully and ethically, and practitioners must be prepared to deal with the challenges posed by new
technologies and changing circumstances. By understanding the key terms and concepts associated with
PsyOps and propaganda, practitioners can design and implement effective campaigns that achieve their
desired objectives, while also minimizing any negative effects.
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