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Certificate in Environmental Social and Governance

Corporate Social Responsibility.

Corporate Social Responsibility (CSR) is a concept that refers to a company's responsibility to operate in an
ethical and sustainable manner, considering the impact of its activities on the environment, society, and
stakeholders. The term encompasses a wide range of practices, policies, and initiatives that demonstrate a
company's commitment to social and environmental issues beyond its legal obligations.

Environmental Social and Governance (ESG) criteria are a set of standards that investors use to evaluate a
company's performance in areas such as environmental impact, social responsibility, and corporate
governance practices. Companies that prioritize ESG factors are seen as more sustainable and are often
more attractive to socially conscious investors.

Sustainability is the ability to meet the needs of the present without compromising the ability of future
generations to meet their own needs. In the context of CSR, sustainability refers to a company's efforts to
balance economic, social, and environmental goals in its operations and decision-making processes.

Stakeholders are individuals or groups that have an interest in the activities and outcomes of a company.
Stakeholders can include employees, customers, suppliers, communities, investors, regulators, and non-
governmental organizations (NGOs). Engaging with stakeholders is a key aspect of CSR, as it helps
companies understand and address the concerns and expectations of these groups.

Triple Bottom Line is a framework that evaluates a company's performance based on three dimensions:
social, environmental, and financial. The concept suggests that a company's success should be measured
not only by its financial profitability but also by its impact on people and the planet.

Corporate Governance refers to the system of rules, practices, and processes by which a company is
directed and controlled. Good corporate governance ensures that a company operates in a transparent and
ethical manner, with accountability to its shareholders and other stakeholders.

Transparency is the practice of openly sharing information about a company's operations, performance, and
impact. Transparent companies are more accountable to their stakeholders and build trust with investors,
customers, and the public.

Ethical sourcing is the practice of ensuring that the raw materials and products used by a company are
produced in an ethical and sustainable manner. This includes considerations such as fair labor practices,
environmental sustainability, and respect for human rights throughout the supply chain.

Community engagement involves building relationships with local communities where a company operates,
listening to their needs and concerns, and collaborating on initiatives that benefit both the company and
the community. Community engagement is a key component of CSR and can help companies build
goodwill and trust with their neighbors.
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Corporate philanthropy refers to charitable donations and contributions made by a company to support
social and environmental causes. While philanthropy is an important aspect of CSR, it is not sufficient on its
own and should be part of a broader strategy that integrates social and environmental considerations into
the company's core business practices.

Materiality is the concept of identifying and prioritizing the most significant social and environmental issues
that are relevant to a company and its stakeholders. Materiality assessments help companies focus their
CSR efforts on areas where they can have the greatest impact and create value for both the company and
society.

Supply chain management involves overseeing the flow of goods, services, and information from suppliers
to customers. Companies that prioritize CSR in their supply chain management practices seek to ensure that
their suppliers adhere to ethical and sustainable standards, such as fair labor practices and environmental
protection.

Corporate culture refers to the values, beliefs, and behaviors that shape the work environment and practices
within a company. A strong CSR culture is characterized by a commitment to ethical conduct, social
responsibility, and sustainability throughout all levels of the organization.

Corporate accountability is the responsibility of a company to answer for its actions and decisions, both
internally to its stakeholders and externally to society at large. Accountability is a key principle of CSR and
requires companies to be transparent, ethical, and responsive to the concerns of their stakeholders.

Impact assessment is the process of evaluating and measuring the social, environmental, and economic
effects of a company's activities. Impact assessments help companies understand the consequences of their
actions, identify areas for improvement, and communicate their progress to stakeholders.

Corporate reporting involves the disclosure of information about a company's CSR practices, performance,
and impacts. Reporting can take various forms, such as sustainability reports, integrated reports, and ESG
disclosures, and helps companies communicate their commitment to CSR to investors, customers, and other
stakeholders.

Greenwashing is the practice of misleading consumers and stakeholders by presenting a company's
products or activities as more environmentally friendly or socially responsible than they actually are.
Greenwashing undermines the credibility of CSR efforts and can damage a company's reputation if exposed.

Social entrepreneurship is a business model that combines profit-making with social or environmental
goals. Social entrepreneurs create innovative solutions to address social or environmental challenges while
generating sustainable financial returns.

Shared value is a concept that emphasizes the interconnectedness of business success and social progress.
Companies that create shared value seek to address societal needs through their core business activities,
generating both economic value for the company and social value for communities.

Globalization is the process of interconnecting economies, cultures, and societies through increased trade,
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investment, and technology. Globalization has both positive and negative impacts on CSR, as companies
operate in diverse markets with varying social and environmental standards.

Corporate citizenship refers to the role of companies as members of society, with responsibilities to
contribute positively to the communities and environments in which they operate. Corporate citizenship
goes beyond legal compliance to encompass ethical behavior, sustainability, and stakeholder engagement.

Regulatory compliance is the requirement for companies to adhere to laws, regulations, and standards set
by governments and regulatory bodies. While regulatory compliance is a baseline expectation for CSR,
companies that go beyond mere compliance to embrace voluntary initiatives can differentiate themselves
and create competitive advantage.

Human rights are fundamental rights and freedoms that every person is entitled to, regardless of their
nationality, ethnicity, or other characteristics. Respecting human rights is a core component of CSR, as
companies have a responsibility to ensure that their operations do not infringe on the rights of individuals
or communities.

Corporate risk management involves identifying, assessing, and mitigating risks that could impact a
company's financial performance, reputation, or operations. CSR can help companies manage risks related
to environmental, social, and governance issues, such as supply chain disruptions, reputational damage, or
regulatory non-compliance.

Employee engagement refers to the involvement, commitment, and motivation of employees towards their
work and the goals of the company. Engaged employees are more productive, loyal, and innovative, and
companies that prioritize employee engagement as part of their CSR efforts can benefit from a more
positive work culture and higher performance.

Inclusive business models aim to create sustainable value by integrating low-income populations into the
value chain as producers, consumers, or distributors. Inclusive business practices can help companies reach
new markets, foster economic development, and promote social inclusion.

Carbon footprint is the total amount of greenhouse gas emissions produced directly or indirectly by a
company, product, or activity. Measuring and reducing carbon footprints is a key aspect of environmental
CSR, as companies strive to mitigate climate change and contribute to a more sustainable future.

Water stewardship involves the responsible management of water resources to ensure sustainable access
for present and future generations. Companies that prioritize water stewardship in their CSR efforts seek to
reduce water usage, protect water quality, and support community access to clean and safe water.

Biodiversity conservation refers to the protection and preservation of the variety of plant and animal
species, ecosystems, and genetic diversity on Earth. Companies can contribute to biodiversity conservation
through initiatives such as habitat restoration, sustainable land use practices, and biodiversity offset
programs.

Circular economy is an economic model that aims to minimize waste and maximize the use of resources by
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keeping products, components, and materials in circulation for as long as possible. Adopting circular
economy principles can help companies reduce their environmental impact, lower costs, and create new
business opportunities.

Responsible investment involves considering environmental, social, and governance factors in investment
decisions to generate sustainable long-term returns and positive social impact. Responsible investors seek
to support companies that prioritize CSR and ESG practices, while avoiding those with negative social or
environmental impacts.

Compliance is the act of conforming to laws, regulations, standards, and ethical guidelines applicable to a
company's operations. Compliance is a foundational element of CSR, as companies must ensure that they
meet legal requirements and ethical expectations in all aspects of their business activities.

Accountability is the obligation of a company to accept responsibility for its actions, decisions, and impacts
on stakeholders and society. Accountability is a core principle of CSR, as companies must be transparent,
honest, and responsive to the concerns and expectations of their stakeholders.

Corporate reputation is the perception and image that stakeholders, including customers, investors,
employees, and the public, have of a company. A strong reputation for CSR can enhance a company's brand
value, attract talent and customers, and build trust with stakeholders.

Corporate social performance refers to a company's overall impact on society in terms of its social,
environmental, and economic contributions. Evaluating corporate social performance helps companies
assess their CSR efforts, identify areas for improvement, and communicate their value to stakeholders.

Code of conduct is a set of ethical principles, policies, and guidelines that define acceptable behavior and
expectations for employees, suppliers, and other stakeholders. Codes of conduct are an important tool for
companies to establish and communicate their commitment to ethical conduct, integrity, and compliance
with laws and regulations.

Shared responsibility is the idea that all stakeholders, including companies, governments, civil society, and
individuals, have a role to play in addressing social and environmental challenges. Embracing shared
responsibility encourages collaboration, innovation, and collective action to create positive change.

Corporate ethics are the moral principles and values that guide the behavior and decision-making of a
company and its employees. Ethical companies prioritize honesty, integrity, fairness, and respect in their
interactions with stakeholders and society, demonstrating a commitment to ethical conduct in all aspects of
their operations.

Social impact refers to the effect that a company's activities, products, and decisions have on society,
communities, and individuals. Companies that focus on creating positive social impact through their CSR
efforts can contribute to social progress, improve quality of life, and address social challenges.

Corporate citizenship is the recognition that companies have a responsibility to contribute positively to
society, beyond their economic activities. Corporate citizenship involves engaging with communities,
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supporting social and environmental causes, and upholding ethical standards in all aspects of business
operations.

Volunteerism is the practice of donating time, skills, and resources to support charitable, environmental, or
community initiatives. Corporate volunteer programs engage employees in giving back to society, building
teamwork, morale, and a sense of social responsibility within the company.

Climate change refers to long-term changes in global temperatures and weather patterns, primarily caused
by human activities such as burning fossil fuels and deforestation. Addressing climate change is a key
priority for CSR, as companies seek to reduce their carbon footprint, adapt to climate risks, and support
climate action.

Corporate social marketing is the use of marketing techniques and campaigns to promote social causes,
environmental initiatives, or ethical behaviors. Corporate social marketing can raise awareness, change
attitudes, and encourage positive actions among consumers, employees, and the public.

Consumer awareness is the knowledge and understanding that consumers have about the social and
environmental impacts of products, brands, and companies. Increasing consumer awareness of CSR issues
can influence purchasing decisions, demand for ethical products, and corporate behavior.

Corporate activism refers to the involvement of companies in advocating for social, environmental, or
political causes. Corporate activists use their influence, resources, and platforms to raise awareness, drive
change, and support issues that align with their values and CSR priorities.

Gender equality is the principle of equal rights, opportunities, and treatment for people of all genders.
Promoting gender equality is a key aspect of CSR, as companies strive to create inclusive workplaces,
address gender disparities, and empower women in leadership roles.

Workplace diversity refers to the variety of backgrounds, perspectives, and identities represented among
employees in a company. Embracing workplace diversity is essential for CSR, as companies seek to foster an
inclusive culture, promote equality, and leverage the benefits of diverse talent and creativity.

Human capital is the collective skills, knowledge, and capabilities of employees that contribute to the
success and value of a company. Investing in human capital through training, development, and support is a
key aspect of CSR, as companies recognize the importance of their employees as valuable assets.

Corporate governance is the system of rules, practices, and processes by which a company is directed,
controlled, and managed. Good corporate governance is essential for CSR, as it ensures that companies
operate ethically, transparently, and in the best interests of their stakeholders.

Corporate reputation is the overall perception and image that stakeholders have of a company based on its
behavior, actions, and communications. A strong reputation for CSR can enhance brand value, build trust
with customers and investors, and differentiate a company from its competitors.

Corporate strategy is the plan and direction that a company sets to achieve its long-term goals and
objectives. Integrating CSR into corporate strategy helps companies align their social and environmental
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priorities with their business objectives, creating shared value for the company and society.

Corporate governance is the system of rules, practices, and processes by which a company is directed,
controlled, and managed. Effective corporate governance is essential for CSR, as it ensures that companies
operate ethically, transparently, and in the best interests of their stakeholders.

Corporate philanthropy refers to charitable donations and contributions made by a company to support
social or environmental causes. While philanthropy is an important aspect of CSR, companies that go
beyond mere financial donations to integrate social and environmental considerations into their core
business practices can create more sustainable impact.

Corporate culture is the shared values, beliefs, and behaviors that shape the work environment and
practices within a company. A strong CSR culture is characterized by a commitment to ethical conduct,
social responsibility, and sustainability throughout all levels of the organization.

Stakeholder engagement involves building relationships with individuals and groups that have an interest in
the activities and outcomes of a company. Engaging with stakeholders is a key aspect of CSR, as it helps
companies understand and address the concerns and expectations of their stakeholders, build trust, and
create shared value.

Corporate citizenship refers to the role of companies as members of society, with responsibilities to
contribute positively to the communities and environments in which they operate. Corporate citizenship
goes beyond legal compliance to encompass ethical behavior, sustainability, and stakeholder engagement.

Human rights are fundamental rights and freedoms that every person is entitled to, regardless of their
nationality, ethnicity, or other characteristics. Respecting human rights is a core component of CSR, as
companies have a responsibility to ensure that their operations do not infringe on the rights of individuals
or communities.

Supply chain management involves overseeing the flow of goods, services, and information from suppliers
to customers. Companies that prioritize CSR in their supply chain management practices seek to ensure that
their suppliers adhere to ethical and sustainable standards, such as fair labor practices and environmental
protection.

Corporate accountability is the responsibility of a company to answer for its actions and decisions, both
internally to its stakeholders and externally to society at large. Accountability is a key principle of CSR and
requires companies to be transparent, ethical, and responsive to the concerns of their stakeholders.

Impact assessment is the process of evaluating and measuring the social, environmental, and economic
effects of a company's activities. Impact assessments help companies understand the consequences of their
actions, identify areas for improvement, and communicate their progress to stakeholders.

Corporate reporting involves the disclosure of information about a company's CSR practices, performance,
and impacts. Reporting can take various forms, such as sustainability reports, integrated reports, and ESG
disclosures, and helps companies communicate their commitment to CSR to investors, customers, and other
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stakeholders.

Greenwashing is the practice of misleading consumers and stakeholders by presenting a company's
products or activities as more environmentally friendly or socially responsible than they actually are.
Greenwashing undermines the credibility of CSR efforts and can damage a company's reputation if exposed.

Social entrepreneurship is a business model that combines profit-making with social or environmental
goals. Social entrepreneurs create innovative solutions to address social or environmental challenges while
generating sustainable financial returns.

Shared value is a concept that emphasizes the interconnectedness of business success and social progress.
Companies that create shared value seek to address societal needs through their core business activities,
generating both economic value for the company and social value for communities.

Globalization is the process of interconnecting economies, cultures, and societies through increased trade,
investment, and technology. Globalization has both positive and negative impacts on CSR, as companies
operate in diverse markets with varying social and environmental standards.

Corporate citizenship refers to the role of companies as members of society, with responsibilities to
contribute positively to the communities and environments in which they operate. Corporate citizenship
goes beyond legal compliance to encompass ethical behavior, sustainability, and stakeholder engagement.

Regulatory compliance is the requirement for companies to adhere to laws, regulations, and standards set
by governments and regulatory bodies. While regulatory compliance is a baseline expectation for CSR,
companies that go beyond mere compliance to embrace voluntary initiatives can differentiate themselves
and create competitive advantage.

Human rights are fundamental rights and freedoms that every person is entitled to, regardless of their
nationality, ethnicity, or other characteristics. Respecting human rights is a core component of CSR, as
companies have a responsibility to ensure that their operations do not infringe on the rights of individuals
or communities.

Corporate risk management involves identifying, assessing, and mitigating risks that could impact a
company's financial performance, reputation, or operations. CSR can help companies manage risks related
to environmental, social, and governance issues, such as supply chain disruptions, reputational damage, or
regulatory non-compliance.

Employee engagement refers to the involvement, commitment, and motivation of employees towards their
work and the goals of the company. Engaged employees are more productive, loyal, and innovative, and
companies that prioritize employee engagement as part of their CSR efforts can benefit from a more
positive work culture and higher performance.

Inclusive business models aim to create sustainable value by integrating low-income populations into the
value chain as producers, consumers, or distributors. Inclusive business practices can help companies reach
new markets, foster economic development, and promote social inclusion.
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Carbon footprint is the total amount
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