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Certificate in Fundamentals of DATEV Software and Systems

Creating and Managing Master Data

Master Data refers to the critical data that is used to manage an organization's core operations and
processes. It includes data related to customers, vendors, products, services, and employees. Master data is
typically defined as the "non-transactional" data that remains relatively stable over time and is used across
multiple business processes.

Creating and Managing Master Data is the process of defining, creating, maintaining, and using the master
data within an organization. This process is critical for ensuring that the master data is accurate, complete,
consistent, and accessible to all relevant stakeholders. The following are some of the key terms and
vocabulary related to creating and managing master data in the context of the Certificate in DATEV Basics:

DATEV: DATEV is a German software company that provides a range of accounting, payroll, and tax software
solutions to small and medium-sized enterprises (SMEs) in Germany and other German-speaking countries.
The Certificate in DATEV Basics is a course that provides an introduction to DATEV's software solutions and
how to use them to manage financial and accounting data.

Master Data Management (MDM): MDM is the process of creating, maintaining, and using master data
across an organization. MDM involves defining standards and processes for creating and managing master
data, ensuring that the data is accurate, complete, consistent, and accessible to all relevant stakeholders.
MDM is critical for ensuring that the master data is reliable and can be used to support informed decision-
making.

Data Governance: Data governance is the process of defining and implementing policies and procedures for
managing data within an organization. Data governance includes defining roles and responsibilities for
managing data, establishing data quality standards, and implementing processes for data security and
privacy. Data governance is critical for ensuring that the master data is accurate, complete, consistent, and
accessible to all relevant stakeholders.

Data Quality: Data quality refers to the accuracy, completeness, consistency, and timeliness of the master
data. Data quality is critical for ensuring that the master data is reliable and can be used to support
informed decision-making. Poor data quality can result in incorrect decisions, inefficiencies, and reputational
damage.

Data Modeling: Data modeling is the process of creating a conceptual, logical, and physical model of the
master data. Data modeling involves defining the data entities, attributes, relationships, and rules that
govern the master data. Data modeling is critical for ensuring that the master data is structured in a way
that is logical, consistent, and easy to use.

Data Integration: Data integration is the process of combining data from multiple sources into a single,
unified view. Data integration is critical for ensuring that the master data is accessible to all relevant
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stakeholders and can be used to support informed decision-making. Data integration involves defining the
data sources, transforming the data into a consistent format, and loading the data into a target system.

Data Cleansing: Data cleansing is the process of identifying and correcting errors in the master data. Data
cleansing is critical for ensuring that the master data is accurate, complete, and consistent. Data cleansing
involves identifying duplicate records, correcting spelling errors, and standardizing data formats.

Data Security: Data security is the process of protecting the master data from unauthorized access, use,
disclosure, disruption, modification, or destruction. Data security is critical for ensuring that the master data
is confidential, available, and intact. Data security involves implementing processes for data encryption,
access control, and backup and recovery.

Data Privacy: Data privacy is the process of ensuring that the master data is collected, used, and disclosed in
compliance with applicable laws and regulations. Data privacy is critical for ensuring that the master data is
used in a responsible and ethical manner. Data privacy involves implementing processes for data
anonymization, consent management, and data retention.

Data Lineage: Data lineage is the process of tracking the origin, flow, and transformation of the master data.
Data lineage is critical for ensuring that the master data is transparent and auditable. Data lineage involves
defining the data sources, transformations, and targets, and tracking the changes to the master data over
time.

Data Stewardship: Data stewardship is the process of defining and implementing roles and responsibilities
for managing the master data. Data stewardship is critical for ensuring that the master data is owned,
maintained, and used by the right people. Data stewardship involves defining the data owners, data
custodians, and data users, and establishing processes for data governance, data quality, and data security.

Data Architecture: Data architecture is the process of defining the structure, policies, and practices for
managing the master data. Data architecture is critical for ensuring that the master data is organized,
integrated, and accessible. Data architecture involves defining the data models, data flows, and data
interfaces, and implementing processes for data integration, data cleansing, and data security.

Data Warehouse: A data warehouse is a system for storing and managing the master data. A data
warehouse is critical for ensuring that the master data is accessible, reliable, and usable. A data warehouse
involves defining the data sources, data models, and data transformations, and implementing processes for
data integration, data cleansing, and data security.

Data Mart: A data mart is a subset of a data warehouse that is focused on a specific business area or
function. A data mart is critical for ensuring that the master data is accessible, reliable, and usable for a
specific group of users. A data mart involves defining the data sources, data models, and data
transformations, and implementing processes for data integration, data cleansing, and data security.

Challenges: Creating and managing master data in the context of the Certificate in DATEV Basics involves
several challenges. These challenges include:
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* Ensuring data quality: Ensuring that the master data is accurate, complete, consistent, and up-to-date is
critical for ensuring that it is reliable and can be used to support informed decision-making.
* Managing data integration: Integrating data from multiple sources into a single, unified view can be
challenging, particularly if the data is in different formats or if there are data quality issues.
* Ensuring data security: Protecting the master data from unauthorized access, use, disclosure, disruption,
modification, or destruction is critical for ensuring that it is confidential, available, and intact.
* Ensuring data privacy: Ensuring that the master data is collected, used, and disclosed in compliance with
applicable laws and regulations is critical for ensuring that it is used in a responsible and ethical manner.
* Managing data lineage: Tracking the origin, flow, and transformation of the master data is critical for
ensuring that it is transparent and auditable.
* Defining data stewardship: Defining and implementing roles and responsibilities for managing the master
data is critical for ensuring that it is owned, maintained, and used by the right people.
* Defining data architecture: Defining the structure, policies, and practices for managing the master data is
critical for ensuring that it is organized, integrated, and accessible.

Examples:

* A small manufacturing company wants to create a master data repository for its products, customers, and
vendors. The company uses DATEV software for its accounting and financial management. The company
needs to ensure that the master data is accurate, complete, consistent, and accessible to all relevant
stakeholders. The company creates a data model for the master data, defines data quality standards, and
implements processes for data integration, data cleansing, and data security.
* A medium-sized retail company wants to create a data warehouse for its sales, inventory, and customer
data. The company uses DATEV software for its accounting and financial management. The company needs
to ensure that the data warehouse is organized, integrated, and accessible. The company defines the data
sources, data models, and data transformations, and implements processes for data integration, data
cleansing, and data security.

Practical Applications:

* Defining the data entities, attributes, relationships, and rules that govern the master data.
* Implementing processes for data governance, data quality, and data security.
* Integrating data from multiple sources into a single, unified view.
* Cleansing the master data to ensure that it is accurate, complete, and consistent.
* Protecting the master data from unauthorized access, use, disclosure, disruption, modification, or
destruction.
* Ensuring that the master data is collected, used, and disclosed in compliance with applicable laws and
regulations.
* Tracking the origin, flow, and transformation of the master data.
* Defining the roles and responsibilities for managing the master data.
* Defining the structure, policies, and practices for managing the master data.

Conclusion:
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Creating and managing master data is critical
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