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Masterclass Certificate in Dual Diagnosis in Substance Abuse Treatment

Motivational Interviewing Techniques

Motivational Interviewing (MI) is a client-centered, directive method for enhancing intrinsic motivation to
change by exploring and resolving ambivalence. It is a collaborative, goal-oriented style of communication
with particular attention to the language of change. MI is designed to strengthen personal motivation for
and commitment to a specific goal by eliciting and exploring the person's own reasons for change within an
atmosphere of acceptance and compassion.

**Key Terms and Vocabulary:**

1. **Ambivalence**: The state of having mixed feelings or contradictory ideas about something or someone.
In the context of motivational interviewing, ambivalence refers to the simultaneous desire to change and
resistance to change.

2. **Change Talk**: Statements made by the client that express a desire, ability, reasons, need, or
commitment to change. Change talk is a key indicator of readiness for change.

3. **Resistance**: Resistance refers to the barriers or obstacles that individuals may put up when confronted
with the need to change. It can manifest as denial, defensiveness, arguing, or ignoring the need for change.

4. **Sustain Talk**: Statements made by the client that express a desire, ability, reasons, need, or
commitment to maintain the status quo or continue with current behavior. Sustain talk can hinder progress
toward change.

5. **Readiness to Change**: The extent to which an individual is prepared and motivated to engage in
behavior change. Readiness to change is not static and can fluctuate over time.

6. **Client-Centered Approach**: A therapeutic approach that emphasizes the client's autonomy, self-
determination, and inherent capacity for growth and change. In motivational interviewing, the focus is on
the client's perspective and goals.

7. **Directive Approach**: A style of communication in which the therapist provides guidance, structure, and
feedback to help the client move toward change. In motivational interviewing, the therapist gently directs
the conversation toward exploring and resolving ambivalence.

8. **OARS**: An acronym that stands for Open-ended questions, Affirmations, Reflective listening, and
Summarizing. These are core communication skills used in motivational interviewing to facilitate client-
centered conversations.

9. **Open-ended Questions**: Questions that cannot be answered with a simple "yes" or "no" and require
the client to provide more detailed responses. Open-ended questions encourage exploration and reflection.

10. **Affirmations**: Statements that acknowledge the client's strengths, efforts, values, and positive
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qualities. Affirmations help build rapport, self-esteem, and motivation for change.

11. **Reflective Listening**: A communication technique in which the therapist paraphrases or reflects back
what the client has said. Reflective listening demonstrates empathy, understanding, and active engagement
in the conversation.

12. **Summarizing**: A technique used to highlight key points, themes, or insights from the conversation.
Summarizing helps the client see patterns, make connections, and gain clarity about their thoughts and
feelings.

13. **Change Plan**: A collaborative document that outlines the client's goals, strategies, resources, and
support systems for making and sustaining behavior change. The change plan serves as a roadmap for the
client's journey toward change.

14. **Decisional Balance**: A process of weighing the pros and cons of change. In motivational interviewing,
the therapist helps the client explore the advantages and disadvantages of changing versus staying the
same.

15. **Self-Efficacy**: The belief in one's ability to successfully complete a specific task or achieve a particular
goal. Self-efficacy is a key predictor of behavior change and motivation.

16. **Importance Ruler**: A visual tool used in motivational interviewing to help clients assess and rate their
level of importance or confidence regarding behavior change. The importance ruler can help clients clarify
their priorities and motivation for change.

17. **Change Talk Ratio**: A measure of the balance between change talk and sustain talk in a conversation.
A higher change talk ratio indicates greater readiness for change and predicts better outcomes.

**Practical Applications:**

1. **Exploring Ambivalence**: When working with clients in substance abuse treatment, it is essential to
acknowledge and explore ambivalence about change. Use open-ended questions to invite clients to express
their mixed feelings, fears, and concerns about changing their behavior.

2. **Eliciting Change Talk**: Encourage clients to articulate their reasons, desires, and motivations for
changing their substance use. Reflect back their change talk statements to reinforce their commitment and
build momentum toward change.

3. **Building Self-Efficacy**: Help clients identify their strengths, resources, and past successes to boost their
confidence in their ability to change. Use affirmations to validate their efforts and empower them to take
small steps toward their goals.

4. **Developing Change Plans**: Collaborate with clients to create concrete, achievable goals for reducing
or eliminating substance use. Break down larger goals into smaller, manageable steps and identify potential
obstacles and coping strategies.
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5. **Exploring Values and Goals**: Connect clients' substance use behaviors to their broader values,
aspirations, and life goals. Help them see how changing their behavior aligns with their deepest desires and
visions for the future.

6. **Enhancing Motivation**: Use motivational interviewing techniques such as reflective listening,
affirmations, and summaries to enhance clients' motivation for change. Help them see the potential benefits
of change and the costs of staying the same.

**Challenges:**

1. **Resistance and Denial**: Some clients may be resistant to change or in denial about the impact of their
substance use. It can be challenging to engage these clients in meaningful conversations about change and
motivate them to consider different perspectives.

2. **Lack of Confidence**: Clients with low self-efficacy or a history of past failures may struggle to believe
in their ability to change. Building self-efficacy and empowering these clients to take small, achievable steps
toward change can be a significant challenge.

3. **Ambivalence and Sustain Talk**: Balancing the exploration of ambivalence and the reinforcement of
change talk can be complex. It is essential to validate clients' concerns and fears while also highlighting
their strengths and motivations for change.

4. **Cultural and Social Factors**: Clients from diverse cultural backgrounds may have unique beliefs, values,
and experiences related to substance use. Understanding and respecting these cultural differences while
promoting behavior change can present challenges.

5. **Relapse Prevention**: Maintaining behavior change and preventing relapse are ongoing challenges in
substance abuse treatment. Helping clients develop coping skills, social support networks, and strategies for
managing triggers and cravings is essential for long-term success.

6. **Resistance to Change**: Some clients may be reluctant or unwilling to engage in the change process.
Identifying and addressing the underlying reasons for resistance, such as fear, shame, or lack of readiness, is
critical for moving clients toward meaningful behavior change.

In conclusion, mastering motivational interviewing techniques is essential for effectively engaging clients in
dual diagnosis substance abuse treatment. By understanding key terms and vocabulary, applying practical
strategies, and addressing common challenges, therapists can support clients in exploring ambivalence,
eliciting change talk, and building motivation for lasting behavior change. Through a client-centered,
directive approach that emphasizes collaboration, empathy, and empowerment, therapists can help clients
navigate the complex journey toward recovery and well-being.
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