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Global Certificate in Women in Sports Management

Legal and Ethical Issues in Sports Management

A priori is a term used in research to describe a type of knowledge or understanding that is derived from
reasoning, rather than from experience or observation. In the context of sports management, a priori
knowledge might include understanding the rules and regulations of a particular sport, or the principles of
marketing and finance.

Abuse of power occurs when an individual or organization uses their position of authority to exploit or
harm others. In sports management, abuse of power can take many forms, including emotional abuse,
financial exploitation, and physical abuse.

Academia is the community of students, teachers, and scholars engaged in higher education and research.
In the context of sports management, academia might include the study of sports marketing, sports law,
and sports psychology.

Access to information is the ability to obtain and use information and data to make informed decisions. In
sports management, access to information is critical for making decisions about player personnel, team
strategy, and business operations.

Accountability is the state of being responsible for one's actions and decisions. In sports management,
accountability is critical for ensuring that teams and organizations are transparent and fair in their dealings
with players, fans, and other stakeholders.

Accreditation is the process of evaluating and recognizing the quality of an organization or program. In
sports management, accreditation might be used to evaluate the quality of coaches, trainers, or other sports
professionals.

Amateur sports are sports that are played for enjoyment or recreation, rather than for financial gain. In
sports management, amateur sports might include youth sports, community sports, and recreational sports.

Anti-doping is the effort to prevent the use of performance-enhancing substances in sports. In sports
management, anti-doping efforts might include testing athletes for banned substances, educating athletes
about the risks of doping, and enforcing penalties for doping offenses.

Appeal is the process of challenging a decision or ruling made by a sports organization or governing body.
In sports management, appeals might be made to dispute a disciplinary action, challenge a ruling on a rules
interpretation, or contest a decision related to eligibility or qualification.

Arbitration is the process of resolving a dispute or conflict through the use of a neutral third party. In sports
management, arbitration might be used to resolve contract disputes, salary disputes, or other labor
disputes.
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Assessment is the process of evaluating or measuring the quality or performance of something. In sports
management, assessment might be used to evaluate the effectiveness of a training program, the
performance of a team or player, or the impact of a marketing campaign.

Athlete welfare refers to the well-being and safety of athletes. In sports management, athlete welfare might
include providing access to medical care, ensuring safe training and competition conditions, and supporting
athletes' mental health and well-being.

Bidding is the process of submitting a proposal or offer to host a sports event or tournament. In sports
management, bidding might involve preparing a bid package, presenting the bid to the relevant
authorities, and negotiating the terms of the hosting agreement.

Broadcasting is the process of transmitting sports events or programs to a wide audience through
television, radio, or internet platforms. In sports management, broadcasting might include securing
broadcast rights, producing broadcast content, and distributing the content to audiences around the world.

Budgeting is the process of planning and managing the financial resources of a sports organization or team.
In sports management, budgeting might include preparing a budget, allocating resources, and monitoring
expenditures.

Bylaws are the rules and regulations that govern the operations of a sports organization or team. In sports
management, bylaws might include provisions related to membership, governance, and decision-making.

Certification is the process of evaluating and recognizing the qualifications and competence of a sports
professional or organization. In sports management, certification might be used to verify the credentials of
coaches, trainers, or other sports professionals.

Charter is a document that outlines the purpose, objectives, and governance structure of a sports
organization or team. In sports management, a charter might include provisions related to membership,
leadership, and decision-making.

Code of conduct is a set of rules and guidelines that outline the expected behavior and ethics of a sports
organization or team. In sports management, a code of conduct might include provisions related to fair
play, sportsmanship, and respect for others.

Collective bargaining is the process of negotiating a labor agreement between a sports organization or
team and a union or association of players or employees. In sports management, collective bargaining
might include negotiating salaries, benefits, and working conditions.

Commercialization is the process of developing and marketing sports products and services to generate
revenue. In sports management, commercialization might include securing sponsorships, licensing
merchandise, and selling tickets and broadcast rights.

Compliance is the state of conforming to rules, regulations, and standards set by a sports organization or
governing body. In sports management, compliance might include ensuring that athletes and teams adhere
to doping regulations, eligibility rules, and safety protocols.
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Conflict of interest occurs when an individual or organization has a personal or financial interest that
influences their decisions or actions. In sports management, conflicts of interest might include situations
where a coach or official has a personal relationship with an athlete or team.

Constitution is a document that outlines the fundamental principles and structure of a sports organization
or team. In sports management, a constitution might include provisions related to membership,
governance, and decision-making.

Contract is a legally binding agreement between two or more parties that outlines the terms and conditions
of a relationship or transaction. In sports management, contracts might include player contracts, coaching
contracts, and sponsorship agreements.

Copyright is the exclusive right to reproduce, distribute, and display a creative work, such as a logo,
trademark, or intellectual property. In sports management, copyright might be used to protect a team's
brand or logo.

Corporate social responsibility is the obligation of a sports organization or team to act in a responsible and
ethical manner, and to contribute to the welfare of society. In sports management, corporate social
responsibility might include initiatives related to community development, environmental sustainability, and
philanthropy.

Data analysis is the process of examining and interpreting data to inform decisions and strategies in sports
management. In sports management, data analysis might include analyzing player performance, team
statistics, and market trends.

Decision making is the process of evaluating options and selecting a course of action in sports
management. In sports management, decision making might include choosing a coach or training method,
determining a team strategy, or deciding how to allocate resources.

Doping is the use of prohibited substances or methods to enhance athletic performance. In sports
management, doping is a serious issue that can have serious consequences for athletes and teams.

Due diligence is the process of conducting a thorough and careful examination of a potential investment or
partnership in sports management. In sports management, due diligence might include reviewing financial
statements, assessing risks, and evaluating the potential for growth or returns.

Eligibility is the state of being qualified or entitled to participate in a sports event or competition. In sports
management, eligibility might include meeting age requirements, citizenship requirements, or qualification
standards.

Embezzlement is the act of stealing or misusing funds or assets that have been entrusted to one's care. In
sports management, embezzlement might include theft of team funds, misuse of sponsorship money, or
diversion of revenue.

Employment law is the body of laws and regulations that govern the relationship between employers and
employees in sports management. In sports management, employment law might include provisions related
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to contracts, wages, and working conditions.

Environmental sustainability is the practice of reducing the impact of sports events and operations on the
environment. In sports management, environmental sustainability might include initiatives related to waste
reduction, energy efficiency, and conservation.

Ethics is the branch of philosophy that deals with moral principles and values in sports management. In
sports management, ethics might include issues related to fair play, sportsmanship, and respect for others.

Event management is the process of planning, organizing, and executing a sports event or tournament. In
sports management, event management might include coordinating logistics, managing volunteers, and
ensuring safety and security.

Fan engagement is the process of building and maintaining a relationship with sports fans through
marketing, communication, and community outreach. In sports management, fan engagement might
include initiatives related to social media, fan clubs, and community events.

Financial management is the process of planning, organizing, and controlling the financial resources of a
sports organization or team. In sports management, financial management might include budgeting,
forecasting, and managing cash flow.

Governance is the system of rules, practices, and processes by which a sports organization or team is
directed and controlled. In sports management, governance might include structures related to board
composition, committee roles, and decision-making processes.

Harassment is the act of subjecting someone to unwanted or unwelcome behavior, including verbal or
physical conduct. In sports management, harassment might include behavior such as bullying, intimidation,
or discrimination.

Inclusion is the practice of creating an environment that is welcoming and inclusive of diverse groups and
individuals. In sports management, inclusion might include initiatives related to diversity, equity, and access.

Insurance is a contract between an insurer and an insured that provides financial protection against loss or
damage. In sports management, insurance might include policies related to liability, property, and workers
compensation.

Intellectual property is the exclusive right to create, use, and distribute a creative work, such as a logo,
trademark, or copyright. In sports management, intellectual property might include trademarks, copyrights,
and patents.

Investment is the act of putting money or resources into a sports organization or team with the expectation
of generating a return or profit. In sports management, investment might include equity investments, debt
financing, or sponsorship agreements.

Labor law is the body of laws and regulations that govern the relationship between employers and
employees in sports management. In sports management, labor law might include provisions related to
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collective bargaining, wages, and working conditions.

Leadership is the process of influencing and guiding others to achieve a common goal or vision in sports
management. In sports management, leadership might include roles related to coaching, management, and
governance.

Licensing is the process of granting permission to use a sports organization's or team's intellectual property,
such as a logo or trademark. In sports management, licensing might include agreements related to
merchandise, broadcasting, and sponsorship.

Liability is the state of being responsible for damages or losses caused to others. In sports management,
liability might include situations related to injuries, property damage, or contractual disputes.

Marketing is the process of promoting and selling sports products and services to target audiences. In
sports management, marketing might include initiatives related to branding, advertising, and public
relations.

Media rights are the exclusive rights to broadcast or publish sports events or content. In sports
management, media rights might include agreements related to television, radio, and digital platforms.

Membership is the state of belonging to a sports organization or team. In sports management, membership
might include benefits related to participation, discounts, and exclusive access to events or content.

Merchandise is the sale of sports products and apparel to fans and consumers. In sports management,
merchandise might include items such as jerseys, hats, and other apparel.

Negligence is the failure to exercise reasonable care or caution in a situation where there is a risk of harm or
injury to others. In sports management, negligence might include situations related to injuries, property
damage, or contractual disputes.

Networking is the process of building and maintaining relationships with others in the sports industry. In
sports management, networking might include attending events, joining professional organizations, and
participating in online communities.

Partnership is a relationship between two or more organizations or individuals that collaborate to achieve a
common goal or objective. In sports management, partnerships might include agreements related to
sponsorship, licensing, or joint ventures.

Player welfare refers to the well-being and safety of athletes. In sports management, player welfare might
include initiatives related to health, injury prevention, and mental health support.

Policy is a statement of intent or guiding principle that outlines the actions or decisions of a sports
organization or team. In sports management, policies might include guidelines related to conduct, ethics,
and governance.

Privatization is the process of transferring ownership or control of a sports organization or team from the
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public sector to the private sector. In sports management, privatization might include initiatives related to
ownership, investments, and management structures.

Public relations is the process of managing and maintaining the reputation and image of a sports
organization or team. In sports management, public relations might include initiatives related to media,
communications, and community outreach.

Qualification is the process of determining whether an athlete or team meets the requirements or standards
to participate in a sports event or competition. In sports management, qualification might include processes
related to tryouts, trials, or ranking systems.

Regulation is the process of controlling or directing the actions or behavior of a sports organization or team
through rules, laws, or policies. In sports management, regulation might include initiatives related to safety,
fair play, and ethics.

Revenue generation is the process of creating and managing income streams for a sports organization or
team. In sports management, revenue generation might include initiatives related to sponsorship, ticketing,
and merchandise.

Risk management is the process of identifying, assessing, and mitigating risks or threats to a sports
organization or team. In sports management, risk management might include initiatives related to
insurance, security, and emergency planning.

Safety is the state of being protected from harm or injury. In sports management, safety might include
initiatives related to equipment, facilities, and emergency procedures.

Sanction is a penalty or consequence imposed on an athlete or team for violating a rule or regulation. In
sports management, sanctions might include penalties related to doping, match fixing, or disciplinary
infractions.

Sponsorship is the act of supporting or partnering with a sports organization or team in exchange for
promotional or marketing benefits. In sports management, sponsorship might include agreements related
to branding, advertising, and event activation.

Sports development is the process of creating and implementing programs and initiatives to promote and
develop sports participation and performance. In sports management, sports development might include
initiatives related to youth sports, community sports, and elite athlete development.

Sports law is the body of laws and regulations that govern the sports industry. In sports management,
sports law might include provisions related to contracts, intellectual property, and dispute resolution.

Sports marketing is the process of promoting and selling sports products and services to target audiences.
In sports management, sports marketing might include initiatives related to branding, advertising, and
public relations.

Stakeholder is an individual or organization that has a vested interest in a sports organization or team. In
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sports management, stakeholders might include athletes, coaches, fans, and sponsors.

Strategy is a plan or approach to achieve a goal or objective in sports management. In sports management,
strategy might include initiatives related to team performance, marketing, and revenue generation.

Sustainability is the ability to maintain or support a sports organization or team over time. In sports
management, sustainability might include initiatives related to financial management, environmental
sustainability, and social responsibility.

Ticketing is the process of selling and distributing tickets to sports events or games. In sports management,
ticketing might include initiatives related to pricing, inventory management, and customer service.

Tort is a civil wrong that causes harm or injury to another person or property. In sports management, torts
might include claims related to negligence, intentional harm, or property damage.

Trademark is a symbol, name, or logo that identifies a sports organization or team and distinguishes it from
others. In sports management, trademarks might include logos, brand names, and trade names.

Training is the process of educating and developing the skills and knowledge of athletes, coaches, or other
sports professionals. In sports management, training might include initiatives related to athlete
development, coach education, and staff development.

Venue management is the process of operating and maintaining a sports facility or venue. In sports
management, venue management might include initiatives related to event operations, facilities
maintenance, and customer service.

Volunteer management is the process of recruiting, training, and managing volunteers to support sports
events or organizations. In sports management, volunteer management might include initiatives related to
recruitment, training, and retention.

Waiver is a document or agreement that releases a sports organization or team from liability for injuries or
damages sustained by an athlete or participant. In sports management, waivers might include forms related
to participation, informed consent, and assumption of risk.

Youth development is the process of creating and implementing programs and initiatives to promote and
develop sports participation and performance among youth. In sports management, youth development
might include initiatives related to coaching, training, and education.
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