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Professional Certificate in English and Communications for Business (United Kingdom)

Effective Communication

Abridged Message: an abridged message is a concise and shortened version of a longer message, often
used in business communication to save time and convey only the most essential information. Related
terms: concise message, brief message, summary. In effective communication, it is essential to be able to
convey complex ideas in a clear and concise manner.

Accuracy: accuracy refers to the correctness and precision of information being communicated. Related
terms: precision, correctness, validity. In business communication, accuracy is crucial to avoid
misunderstandings and ensure that the intended message is conveyed.

Active Listening: active listening is a communication technique that involves fully concentrating on and
comprehending the message being conveyed. Related terms: attentive listening, empathetic listening,
engaged listening. Active listening is essential in effective communication to ensure that the message is
understood and responded to appropriately.

Addressee: an addressee is the person or group of people to whom a message is being addressed. Related
terms: recipient, receiver, target audience. In business communication, it is essential to identify the right
addressee to ensure that the message is conveyed to the intended person or group.

Ambiguity: ambiguity refers to the uncertainty or unclear meaning of a message. Related terms: unclear
message, vague message, confusing message. In effective communication, it is essential to avoid ambiguity
to ensure that the message is understood clearly.

Appropriate Language: appropriate language refers to the use of language that is suitable for the context,
audience, and purpose of the communication. Related terms: suitable language, proper language, formal
language. In business communication, using appropriate language is essential to convey respect and
professionalism.

Argument: an argument is a statement or claim that is supported by evidence and reasoning. Related terms:
claim, statement, proposition. In effective communication, presenting a clear and logical argument is
essential to persuade the audience.

Articulation: articulation refers to the clear and effective expression of thoughts and ideas. Related terms:
enunciation, pronunciation, expression. In business communication, clear articulation is essential to convey
the message effectively.

Assertiveness: assertiveness is a communication style that involves expressing thoughts and feelings in a
direct and respectful manner. Related terms: directness, confidence, respectfulness. In effective
communication, being assertive is essential to convey confidence and respect.

Assumption: an assumption is a belief or hypothesis that is taken for granted without being explicitly stated.
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Related terms: hypothesis, belief, presumption. In business communication, it is essential to avoid making
unwarranted assumptions to ensure that the message is understood clearly.

Audience: the audience refers to the group of people to whom a message is being addressed. Related
terms: recipient, receiver, target audience. In effective communication, understanding the needs and
characteristics of the audience is essential to convey the message effectively.

Authority: authority refers to the power or expertise that a person or organization has to communicate a
message. Related terms: expertise, power, credibility. In business communication, establishing credibility
and authority is essential to persuade the audience.

Bias: bias refers to a prejudice or distortion in the way information is presented or perceived. Related terms:
prejudice, distortion, partiality. In effective communication, it is essential to avoid unintentional bias to
ensure that the message is understood objectively.

Body Language: body language refers to the non-verbal cues such as facial expressions, gestures, and
posture that convey meaning and attitude. Related terms: non-verbal communication, facial expressions,
gestures. In business communication, being aware of inconsistent body language is essential to convey the
intended message.

Briefing: a briefing is a concise and informative summary of a situation or issue. Related terms: summary,
report, update. In effective communication, providing a clear and concise briefing is essential to inform and
update the audience.

Cliché: a cliché is an overused and commonplace expression or idea. Related terms: stereotype,
commonplace, overused expression. In business communication, avoiding overused clichés is essential to
convey original and creative ideas.

Clarity: clarity refers to the clear and easy understanding of a message. Related terms: clearness, simplicity,
ease of understanding. In effective communication, clear clarity is essential to convey the message
effectively.

Code-Switching: code-switching refers to the practice of switching between different languages, dialects, or
styles of communication. Related terms: language switching, dialect switching, style switching. In business
communication, being aware of cultural code-switching is essential to communicate effectively with diverse
audiences.

Cognitive Dissonance: cognitive dissonance refers to the feeling of discomfort or tension that arises from
holding conflicting ideas or values. Related terms: discomfort, tension, conflict. In effective communication,
being aware of cognitive dissonance is essential to address and resolve conflicts.

Communication Channel: a communication channel refers to the medium or pathway through which a
message is conveyed. Related terms: medium, pathway, conduit. In business communication, selecting the
right communication channel is essential to convey the message effectively.

Communication Style: a communication style refers to the way in which a person or organization
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communicates with others. Related terms: communication approach, communication strategy,
communication tactic. In effective communication, being aware of individual communication styles is
essential to communicate effectively with diverse audiences.

Conciseness: conciseness refers to the quality of being brief and to the point. Related terms: brevity,
succinctness, terseness. In business communication, concise language is essential to convey the message
effectively.

Conflict: a conflict refers to a disagreement or incompatibility between two or more parties. Related terms:
disagreement, incompatibility, discord. In effective communication, being able to manage conflict is
essential to resolve disputes and improve relationships.

Connotation: a connotation is a secondary or emotional meaning that is associated with a word or phrase.
Related terms: implication, inference, suggestion. In business communication, being aware of negative
connotations is essential to avoid misunderstandings and offense.

Context: the context refers to the situation, circumstances, or environment in which a message is being
communicated. Related terms: situation, circumstances, environment. In effective communication,
understanding the social context is essential to convey the message effectively.

Contrast: a contrast is a difference or juxtaposition between two or more things. Related terms: difference,
juxtaposition, comparison. In business communication, using effective contrast is essential to highlight and
emphasize key points.

Conversational Tone: a conversational tone refers to the friendly and informal tone used in conversation.
Related terms: informal tone, friendly tone, approachable tone. In effective communication, using a warm
conversational tone is essential to build rapport and establish relationships.

Critical Thinking: critical thinking refers to the ability to analyze and evaluate information objectively and
systematically. Related terms: analytical thinking, evaluative thinking, logical thinking. In business
communication, critical thinking is essential to make informed decisions and solve problems.

Cultural Competence: cultural competence refers to the ability to understand and interact effectively with
people from diverse cultural backgrounds. Related terms: cultural awareness, cultural sensitivity, cultural
intelligence. In effective communication, being culturally competent is essential to communicate effectively
with diverse audiences.

Decoding: decoding refers to the process of interpreting and understanding a message. Related terms:
interpretation, understanding, comprehension. In business communication, effective decoding is essential to
convey the message accurately.

Deductive Reasoning: deductive reasoning refers to the process of drawing conclusions based on logical
rules and premises. Related terms: logical reasoning, analytical reasoning, rational reasoning. In effective
communication, using sound deductive reasoning is essential to persuade and convince the audience.

Defensiveness: defensiveness refers to a communication style that involves being overly protective or

Read online: https://certificates.HealthCareCourses.org.uk/glossaries/
5273057/effective-communication

HealthCareCourses (An LSIB brand) · 21 Jun 2026



G LO S S A RY

resistant to feedback or criticism. Related terms: protectiveness, resistance, guardedness. In business
communication, being aware of defensive behaviors is essential to manage conflict and improve
relationships.

Denotation: a denotation is a literal or dictionary meaning of a word or phrase. Related terms: literal
meaning, dictionary meaning, definition. In business communication, understanding the literal denotation is
essential to convey the message accurately.

Dialogue: a dialogue is a conversation or exchange of ideas between two or more people. Related terms:
conversation, discussion, exchange. In effective communication, engaging in open dialogue is essential to
build rapport and establish relationships.

Diplomacy: diplomacy refers to the ability to communicate effectively and tactfully in sensitive or difficult
situations. Related terms: tact, sensitivity, finesse. In business communication, using diplomatic language is
essential to avoid offense and build relationships.

Discourse: a discourse refers to a formal or informal conversation or discussion. Related terms: conversation,
discussion, dialogue. In effective communication, being aware of cultural discourse is essential to
communicate effectively with diverse audiences.

Discretion: discretion refers to the ability to communicate sensitive or confidential information in a
responsible and tactful manner. Related terms: tact, sensitivity, confidentiality. In business communication,
using discretion is essential to maintain trust and build relationships.

Eloquent: eloquent refers to the ability to communicate clearly and effectively, often with a sense of style
and flair. Related terms: articulate, expressive, fluent. In effective communication, being eloquent is essential
to convey the message with confidence and persuasion.

Emotional Intelligence: emotional intelligence refers to the ability to understand and manage one's own
emotions and the emotions of others. Related terms: self-awareness, empathy, social skills. In business
communication, having high emotional intelligence is essential to build rapport and establish relationships.

Empathy: empathy refers to the ability to understand and share the feelings of others. Related terms:
understanding, compassion, sympathy. In effective communication, being empathetic is essential to build
rapport and establish relationships.

Encoding: encoding refers to the process of creating and conveying a message. Related terms: creation,
conveyance, transmission. In business communication, effective encoding is essential to convey the
message accurately.

Etiquette: etiquette refers to the rules and conventions that govern behavior and communication in social
and professional settings. Related terms: manners, politeness, courtesy. In business communication, using
good etiquette is essential to build rapport and establish relationships.

Euphemism: a euphemism is a mild or indirect word or phrase used to avoid offense or unpleasantness.
Related terms: indirect language, subtle language, tactful language. In business communication, using
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tactful euphemisms is essential to avoid offense and build relationships.

Exposition: an exposition is a clear and detailed explanation or description of a concept or idea. Related
terms: explanation, description, clarification. In effective communication, providing a clear and concise
exposition is essential to inform and educate the audience.

Feedback: feedback refers to the response or reaction to a message or communication. Related terms:
response, reaction, evaluation. In business communication, receiving and using constructive feedback is
essential to improve and refine the message.

Fluency: fluency refers to the ability to communicate smoothly and effortlessly, often with a sense of ease
and naturalness. Related terms: articulateness, expressiveness, eloquence. In effective communication, being
fluent is essential to convey the message with confidence and persuasion.

Formality: formality refers to the level of politeness, courtesy, and respect used in communication. Related
terms: politeness, courtesy, respect. In business communication, using the right level of formality is essential
to convey respect and professionalism.

Frequency: frequency refers to the number of times a message is repeated or conveyed. Related terms:
repetition, recurrence, iteration. In effective communication, using the right frequency is essential to convey
the message effectively.

Gesture: a gesture is a non-verbal cue such as a movement or posture that conveys meaning and attitude.
Related terms: non-verbal cue, movement, posture. In business communication, being aware of inconsistent
gestures is essential to convey the intended message.

Graphology: graphology refers to the study of handwriting and its relationship to personality and behavior.
Related terms: handwriting analysis, personality assessment, behavioral analysis. In business communication,
being aware of graphological cues is essential to understand the personality and behavior of the
communicator.

Harmony: harmony refers to the state of being in agreement or concord with others. Related terms:
agreement, concord, cooperation. In effective communication, being able to create harmony is essential to
build rapport and establish relationships.

Hedging: hedging refers to the use of vague or ambiguous language to avoid commitment or clarity.
Related terms: vagueness, ambiguity, evasiveness. In business communication, avoiding excessive hedging
is essential to convey the message clearly and accurately.

Humor: humor refers to the use of wit, irony, or sarcasm to convey a message or create a mood. Related
terms: wit, irony, sarcasm. In effective communication, using appropriate humor is essential to build rapport
and establish relationships.

Hyperbole: a hyperbole is an exaggeration or overstatement used to emphasize a point or create a strong
impression. Related terms: exaggeration, overstatement, emphasis. In business communication, using
effective hyperbole is essential to convey the message with emphasis and persuasion.
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Idiom: an idiom is a fixed expression or phrase that has a non-literal meaning. Related terms: fixed
expression, phrase, colloquialism. In business communication, being aware of cultural idioms is essential to
communicate effectively with diverse audiences.

Illustration: an illustration is an example or anecdote used to explain or clarify a concept or idea. Related
terms: example, anecdote, clarification. In effective communication, using clear illustrations is essential to
inform and educate the audience.

Imagery: imagery refers to the use of vivid and descriptive language to create mental images or pictures.
Related terms: vivid language, descriptive language, mental images. In business communication, using
effective imagery is essential to convey the message with creativity and persuasion.

Implication: an implication is a suggestion or inference that is drawn from a message or communication.
Related terms: suggestion, inference, deduction. In effective communication, being aware of unintended
implications is essential to avoid misunderstandings and offense.

Inference: an inference is a conclusion or deduction that is drawn from a message or communication.
Related terms: conclusion, deduction, implication. In business communication, being able to make logical
inferences is essential to understand and interpret the message.

Informal Language: informal language refers to the use of casual or colloquial language in communication.
Related terms: casual language, colloquial language, slang. In business communication, using appropriate
informal language is essential to build rapport and establish relationships.

Information: information refers to the data or facts that are conveyed in a message or communication.
Related terms: data, facts, knowledge. In effective communication, providing accurate information is
essential to inform and educate the audience.

Intention: an intention is the purpose or goal that a person or organization has in communicating a
message. Related terms: purpose, goal, objective. In business communication, being aware of the intended
message is essential to convey the message effectively.

Interpersonal Communication: interpersonal communication refers to the communication that takes place
between two or more people. Related terms: face-to-face communication, one-on-one communication,
personal communication. In effective communication, being able to manage interpersonal communication
is essential to build rapport and establish relationships.

Interpretation: interpretation refers to the process of understanding and explaining a message or
communication. Related terms: understanding, explanation, clarification. In business communication, being
able to provide clear interpretations is essential to convey the message accurately.

Interview: an interview is a conversation or meeting between two or more people, often for the purpose of
gathering information or conducting an assessment. Related terms: conversation, meeting, assessment. In
business communication, being able to conduct effective interviews is essential to gather information and
make informed decisions.
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Irony: irony refers to the use of language or tone to convey a meaning that is opposite of what is explicitly
stated. Related terms: sarcasm, understatement, exaggeration. In effective communication, using
appropriate irony is essential to convey the message with creativity and persuasion.

Jargon: jargon refers to the specialized or technical language that is used in a particular profession or field.
Related terms: technical language, specialized language, professional language. In business communication,
avoiding excessive jargon is essential to convey the message clearly and accurately.

Key Message: a key message is the central or main idea that is being conveyed in a communication. Related
terms: central idea, main idea, core message. In effective communication, being able to identify the key
message is essential to convey the message effectively.

Kinesics: kinesics refers to the study of non-verbal communication, including body language and facial
expressions. Related terms: non-verbal communication, body language, facial expressions. In business
communication, being aware of inconsistent kinesic cues is essential to convey the intended message.

Language: language refers to the system of words, symbols, and rules that are used to communicate.
Related terms: communication system, linguistic system, verbal system. In effective communication, using
clear and concise language is essential to convey the message accurately.

Listening: listening refers to the process of receiving and interpreting a message or communication. Related
terms: reception, interpretation, comprehension. In business communication, being a good listener is
essential to understand and respond to the message.

Literal Meaning: the literal meaning is the dictionary or literal definition of a word or phrase. Related terms:
dictionary meaning, definition, denotation. In effective communication, understanding the literal meaning is
essential to convey the message accurately.

Logic: logic refers to the use of reason and argumentation to convey a message or make a point. Related
terms: reasoning, argumentation, persuasion. In business communication, using sound logic is essential to
persuade and convince the audience.

Managerial Communication: managerial communication refers to the communication that takes place
within an organization, often for the purpose of planning, organizing, and controlling. Related terms:
organizational communication, business communication, administrative communication. In effective
communication, being able to manage managerial communication is essential to achieve organizational
goals.

Media: the media refers to the channels or platforms that are used to convey a message or communication.
Related terms: channels, platforms, mediums. In business communication, selecting the right media is
essential to convey the message effectively.

Metacommunication: metacommunication refers to the communication that takes place about
communication itself, often for the purpose of clarifying or interpreting a message. Related terms:
communication about communication, self-referential communication, reflexive communication. In effective
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communication, being able to manage metacommunication is essential to avoid misunderstandings and
improve relationships.

Metaphor: a metaphor is a comparison or analogy that is used to convey a meaning or idea. Related terms:
comparison, analogy, figurative language. In business communication, using effective metaphors is essential
to convey the message with creativity and persuasion.

Micro-Expression: a micro-expression is a very brief and subtle facial expression that reveals a person's true
emotions or feelings. Related terms: facial expression, emotional cue, subtle cue. In business
communication, being aware of inconsistent micro-expressions is essential to convey the intended message.

Mime: a mime is a non-verbal cue or gesture that is used to convey a meaning or idea. Related terms: non-
verbal cue, gesture, pantomime. In business communication, being aware of inconsistent mimes is essential
to convey the intended message.

Miscommunication: miscommunication refers to the failure or breakdown in communication, often resulting
in misunderstandings or errors. Related terms: communication failure, breakdown, misunderstanding. In
effective communication, being able to manage miscommunication is essential to avoid misunderstandings
and improve relationships.

Mission Statement: a mission statement is a statement that defines the purpose, goals, and values of an
organization. Related terms: purpose statement, goal statement, value statement. In business
communication, being able to craft a clear mission statement is essential to convey the organization's
message and vision.

Mood: a mood is a feeling or atmosphere that is created or conveyed in a communication. Related terms:
feeling, atmosphere, tone. In effective communication, being able to create a positive mood is essential to
build rapport and establish relationships.

Motivation: motivation refers to the driving force or reason behind a person's behavior or action. Related
terms: driving force, reason, incentive. In business communication, being able to motivate others is essential
to achieve organizational goals.

Multimodal Communication: multimodal communication refers to the use of multiple channels or modes of
communication, such as text, image, and sound. Related terms: multiple channels, multiple modes,
multimedia communication. In effective communication, being able to manage multimodal communication
is essential to convey the message effectively.

Narrative: a narrative is a story or account that is used to convey a message or idea. Related terms: story,
account, anecdote. In business communication, using effective narratives is essential to convey the message
with creativity and persuasion.

Negotiation: a negotiation is a conversation or discussion between two or more parties, often for the
purpose of reaching an agreement or resolving a conflict. Related terms: conversation, discussion,
agreement. In business communication, being able to conduct effective negotiations is essential to achieve
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organizational goals.

Network: a network refers to a group of people or organizations that are connected or linked, often for the
purpose of communication or collaboration. Related terms: group, connection, link. In business
communication, being able to build and manage networks is essential to achieve organizational goals.

Neuro-Linguistic Programming: neuro-linguistic programming refers to the study of the relationship
between language, thought, and behavior. Related terms: language, thought, behavior. In business
communication, being aware of neuro-linguistic programming is essential to understand and influence the
behavior of others.

Non-Verbal Communication: non-verbal communication refers to the use of non-verbal cues, such as body
language and facial expressions, to convey a message or idea. Related terms: non-verbal cue, body
language, facial expression. In effective communication, being aware of inconsistent non-verbal cues is
essential to convey the intended message.

Objectivity: objectivity refers to the ability to communicate or perceive information in a neutral or unbiased
manner. Related terms: neutrality, impartiality, fairness. In business communication, being objective is
essential to convey the message accurately and avoid misunderstandings.

Oral Communication: oral communication refers to the use of spoken language to convey a message or
idea. Related terms: spoken language, verbal communication, face-to-face communication. In effective
communication, being able to manage oral communication is essential to convey the message effectively.

Organization: an organization refers to a group of people or entities that are structured and managed to
achieve a common goal or purpose. Related terms: group, structure, management. In business
communication, being able to manage organizational communication is essential to achieve organizational
goals.

Paralanguage: paralanguage refers to the use of vocal cues, such as tone and pitch, to convey a message or
idea. Related terms: vocal cue, tone, pitch. In business communication, being aware of inconsistent
paralanguage is essential to convey the intended message.

Pathos: pathos refers to the use of emotions or emotional appeals to convey a message or idea. Related
terms: emotional appeal, emotional cue, sentiment. In effective communication, using effective pathos is
essential to convey the message with creativity and persuasion.

Perception: perception refers to the process of interpreting or understanding sensory information or stimuli.
Related terms: interpretation, understanding, sensation. In business communication, being aware of
perceptual biases is essential to avoid misunderstandings and improve relationships.

Performance: a performance is a demonstration or presentation of a skill or ability, often for the purpose of
evaluation or assessment. Related terms: demonstration, presentation, evaluation. In business
communication, being able to deliver a good performance is essential to achieve organizational goals.

Personal Space: personal space refers to the physical or emotional distance between individuals, often
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influencing communication and relationships. Related terms: physical distance, emotional distance, intimacy.
In business communication, being aware of personal space is essential to build rapport and establish
relationships.

Persuasion: persuasion refers to the use of reasoning, argumentation, or emotional appeals to influence or
convince others. Related terms: influence, conviction, motivation. In effective communication, being able to
persuade others is essential to achieve organizational goals.

Pitch: a pitch is the tone or level of a person's voice, often influencing communication and relationships.
Related terms: tone, level, vocal cue. In business communication, being aware of inconsistent pitch is
essential to convey the intended message.

Politeness: politeness refers to the use of language or behavior that is considerate, respectful, and
courteous. Related terms: consideration, respect, courtesy. In effective communication, being polite is
essential to build rapport and establish relationships.

Power Dynamics: power dynamics refer to the distribution or balance of power or influence within a
relationship or organization. Related terms: power, influence, authority. In business communication, being
aware of power dynamics is essential to communicate effectively and achieve organizational goals.

Presentation: a presentation is a formal or informal demonstration or display of information, often for the
purpose of education, persuasion, or entertainment. Related terms: demonstration, display, education. In
effective communication, being able to deliver a good presentation is essential to achieve organizational
goals.

Problem-Solving: problem-solving refers to the process of identifying, analyzing, and resolving problems or
challenges. Related terms: identification, analysis, resolution. In business communication, being able to
manage problem-solving is essential to achieve organizational goals.

Professionalism: professionalism refers to the use of language, behavior, or attitude that is consistent with
the standards and expectations of a profession or organization. Related terms: language, behavior, attitude.
In effective communication, being professional is essential to build rapport and establish relationships.

Propaganda: propaganda refers to the use of information or communication to influence or manipulate
public opinion or behavior. Related terms: information, communication, manipulation. In business
communication, being aware of propaganda techniques is essential to avoid misunderstandings and
improve relationships.

Protocol: a protocol is a set of rules or procedures that govern behavior or communication, often in formal
or professional settings. Related terms: rules, procedures, etiquette. In business communication, being
aware of protocol is essential to build rapport and establish relationships.

Public Speaking: public speaking refers to the act of speaking or communicating in front of a group or
audience, often for the purpose of education, persuasion, or entertainment. Related terms: speaking,
communication, audience. In effective communication, being able to deliver a good public speech is
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essential to achieve organizational goals.

Questioning: questioning refers to the use of questions to gather information, clarify understanding, or
stimulate discussion. Related terms: inquiry, inquiry-based learning, discussion. In business communication,
being able to ask effective questions is essential to gather information and make informed decisions.

Rapport: rapport refers to the state of being in harmony or agreement with others, often influencing
communication and relationships. Related terms: harmony, agreement, empathy. In effective
communication, being able to build rapport is essential to establish relationships and achieve organizational
goals.

Rationalization: rationalization refers to the process of providing a logical or reasonable explanation for a
behavior or action. Related terms: explanation, justification, reasoning. In business communication, being
able to provide a clear rationalization is essential to build trust and establish relationships.

Reconciliation: reconciliation refers to the process of resolving or reconciling conflicts or differences, often
through communication or negotiation. Related terms: conflict resolution, negotiation, mediation. In
effective communication, being able to manage reconciliation is essential to build rapport and establish
relationships.

Reflection: reflection refers to the process of thinking or pondering about a message, experience, or
situation. Related terms: thinking, pondering, introspection. In business communication, being able to
reflect on experiences is essential to learn and improve.

Repetition: repetition refers to the act of repeating or reiterating a message, idea, or behavior, often for the
purpose of emphasis or reinforcement. Related terms: emphasis, reinforcement, practice. In effective
communication, using effective repetition is essential to convey the message with emphasis and persuasion.

Response: a response is a reaction or reply to a message, often in the form of a verbal or non-verbal cue.
Related terms: reaction, reply, feedback. In business communication, being able to provide a clear response
is essential to build rapport and establish relationships.

Rhetoric: rhetoric refers to the use of language, argumentation, or persuasion to convey a message or idea.
Related terms: language, argumentation, persuasion. In effective communication, using effective rhetoric is
essential to convey the message with creativity and persuasion.

Role-Playing: role-playing refers to the act of assuming or taking on a particular role or character, often for
the purpose of training, education, or simulation. Related terms: training, education, simulation. In business
communication, being able to manage role-playing is essential to build rapport and establish relationships.

Sarcasm: sarcasm refers to the use of irony or mockery to convey a message or idea, often with a humorous
or critical tone. Related terms: irony, mockery, humor. In effective communication, using appropriate
sarcasm is essential to convey the message with creativity and persuasion.

Self-Awareness: self-awareness refers to the ability to understand or recognize one's own thoughts, feelings,
or behaviors. Related terms: self-understanding, self-recognition, introspection. In business communication,
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being self-aware is essential to build rapport and establish relationships.

Self-Disclosure: self-disclosure refers to the act of sharing or revealing personal information or thoughts,
often for the purpose of building rapport or establishing relationships. Related terms: sharing, revealing,
intimacy. In effective communication, being able to manage self-disclosure is essential to build trust and
establish relationships.

Semantics: semantics refers to the study of meaning or interpretation of language, often in the context of
communication or linguistics. Related terms: meaning, interpretation, language. In business communication,
being aware of semantic nuances is essential to convey the message accurately.

Sensitivity: sensitivity refers to the ability to understand or appreciate the feelings, needs, or perspectives of
others. Related terms: understanding, appreciation, empathy. In effective communication, being sensitive is
essential to build rapport and establish relationships.

Sign: a sign is a symbol, signal, or indicator that conveys a meaning or message. Related terms: symbol,
signal, indicator. In business communication, being aware of cultural signs is essential to communicate
effectively with diverse audiences.

Silence: silence refers to the absence or lack of sound, often used to convey a message or create a particular
atmosphere. Related terms: absence, lack, atmosphere. In effective communication, being able to manage
silence is essential to build rapport and establish relationships.

Simulation: a simulation is a representation or imitation of a real-world situation or scenario, often used for
training, education, or testing. Related terms: representation, imitation, training. In business communication,
being able to manage simulations is essential to build rapport and establish relationships.

Social Identity: social identity refers to the sense of belonging or affiliation with a particular group or
community. Related terms: belonging, affiliation, group. In business communication, being aware of social
identity is essential to communicate effectively with diverse audiences.

Social Norm: a social norm is a standard or expectation that governs behavior or communication within a
particular group or culture. Related terms: standard, expectation, culture. In effective communication, being
aware of social norms is essential to avoid misunderstandings and improve relationships.

Speech Act: a speech act is a verbal or non-verbal cue that conveys a particular meaning or intention, often
in the context of communication or linguistics. Related terms: verbal cue, non-verbal cue, intention. In
business communication, being aware of speech acts is essential to convey the message accurately.

Storytelling: storytelling refers to the use of narratives or anecdotes to convey a message or idea, often for
the purpose of education, persuasion, or entertainment. Related terms: narrative, anecdote, persuasion. In
effective communication, using effective storytelling is essential to convey the message with creativity and
persuasion.

Style: a style is a particular way of communicating or expressing oneself, often influenced by personality,
culture, or context. Related terms: communication style, expression
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