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Professional Certificate in Motorsport Management

Motorsport Public Relations and Media Management

Motorsport Public Relations and Media Management: the practice of managing communication between
motorsport organizations, teams, drivers, and the public, including media relations, social media
management, and crisis communication.

Acronym: an abbreviation formed from the initial letters of other words, such as "PR" for public relations.

Crisis communication: the practice of managing communication during a crisis or emergency situation, such
as a serious accident or injury during a race.

Media relations: the practice of managing communication with members of the media, including journalists,
reporters, and photographers.

Press release: a written or recorded communication directed at members of the news media for the purpose
of announcing something claimed as newsworthy.

Public relations (PR): the practice of managing communication between an organization, team, or individual
and the public, including media relations, social media management, and community outreach.

Social media management: the practice of managing communication and engagement on social media
platforms, such as Twitter, Instagram, and Facebook.

Sponsorship activation: the process of leveraging a sponsorship agreement to achieve specific marketing
and business objectives, such as increasing brand awareness or driving sales.

Stakeholder: a person or group that has an interest or stake in an organization, team, or event, such as
sponsors, fans, and media.

Target audience: a specific group of people that an organization, team, or event is trying to reach and
engage with through its communication efforts.

Brand journalism: a form of journalism that is focused on telling stories about a brand or organization,
rather than objective news reporting.

Content marketing: a strategic marketing approach focused on creating and distributing valuable, relevant,
and consistent content to attract and retain a clearly defined audience.

Corporate social responsibility (CSR): a self-regulating business model that helps a company be socially
accountable to itself, its stakeholders, and the public.

Dark social: the social sharing of content that occurs outside of social media platforms, such as through
email or messaging apps.
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Hashtag: a word or phrase preceded by a hash sign (#) and used to identify messages on a specific topic on
social media platforms.

Influencer marketing: a form of marketing that involves partnering with influential people, such as social
media stars, to promote a product or service.

Integrated marketing communications (IMC): a strategic approach to ensuring all communication efforts,
including advertising, public relations, and social media, are consistent and reinforce each other.

Media training: the process of preparing individuals, such as drivers or team managers, to effectively
communicate with members of the media.

Native advertising: a form of online advertising that matches the form and function of the platform on
which it appears.

Owned media: media channels that an organization controls, such as its website and social media accounts.

Paid media: media channels that an organization pays to use, such as advertising on social media or search
engines.

Press day: a dedicated event for members of the media to learn about and experience an organization,
team, or event.

Publicity: the process of generating positive media coverage for an organization, team, or event.

Relationship management: the process of building, maintaining, and strengthening relationships with key
stakeholders.

Return on investment (ROI): a performance measure used to evaluate the efficiency of an investment or to
compare the efficiency of a number of different investments.

Search engine optimization (SEO): the process of improving the visibility of a website or a web page in a
search engine's unpaid results.

Social listening: the process of monitoring social media platforms for mentions of an organization, team, or
event.

Social media analytics: the process of collecting and analyzing data from social media platforms to
understand engagement and reach.

Social media monitoring: the process of tracking and analyzing social media conversations about an
organization, team, or event.

Sponsorship: a business arrangement in which a company provides financial or other support to an
organization, team, or event in exchange for advertising and promotion.

Targeted marketing: a marketing strategy that focuses on specific segments of a market in order to increase
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efficiency and reduce costs.

Third-party endorsement: a form of marketing in which a third party, such as a celebrity or expert, endorses
a product or service.

Thought leadership: a type of content marketing that positions an organization or individual as an expert in
a particular field or industry.

User-generated content (UGC): any form of content, such as images, videos, or text, that has been posted
by users on online platforms, such as social media.

Viral marketing: a marketing strategy that aims to create content that is so compelling or entertaining that it
is widely shared online, often through social media.

Word-of-mouth marketing: a marketing strategy that relies on customers sharing positive experiences or
recommendations with others.

It's important to note that the terms and concepts listed above are not exhaustive and are constantly
evolving with the changing landscape of PR and Media Management in Motorsport. It is essential for
professionals in this field to stay updated with the latest trends, tools and technologies in order to
effectively communicate and engage with their target audience. Additionally, understanding the specific
challenges and opportunities of Motorsport, such as the high-risk nature of the sport, the global reach of
events, and the passionate fan base, is crucial for creating successful PR and Media Management strategies
in this field.
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