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Professional Certificate in Automotive Marketing

Advertising and Promotions for Automotive Brands

**ABM (Account-Based Marketing)**

: A strategic approach in B2B marketing where personalized campaigns are created for individual prospects
or accounts. It involves targeting high-value accounts, coordinating marketing and sales efforts, and
delivering customized content to engage and convert target accounts.

**Above-the-line (ATL) advertising**

: Marketing communications aimed at a wide audience, typically through mass media channels like
television, radio, print, and online display ads. ATL advertising is non-personal and uses paid media to reach
a broad demographic.

**Acquisition cost**
: The total cost of acquiring a new customer, including marketing and sales expenses, divided by the
number of new customers acquired in a given time period.

**Affiliate marketing**

: A performance-based marketing strategy where businesses reward affiliates for promoting their products
or services. Affiliates earn commissions for each sale, click, or conversion resulting from their promotional
efforts.

**Automotive SEO (Search Engine Optimization)**

: The practice of optimizing automotive websites, content, and online assets to improve search engine
rankings, increase visibility, and attract organic traffic. Automotive SEO focuses on search terms related to
vehicle makes, models, and services.

**Automated marketing**

: The use of software and technology to automate repetitive or complex marketing tasks, such as email
campaigns, lead nurturing, and social media posting. Automated marketing aims to improve efficiency,
consistency, and effectiveness.

**B2B (Business-to-Business) marketing**

: Marketing strategies designed for businesses selling products or services to other companies or
organizations. B2B marketing emphasizes relationship-building, thought leadership, and ROI-focused
campaigns.

**B2C (Business-to-Consumer) marketing**

: Marketing strategies aimed at consumers, focusing on selling products or services directly to individual
customers. B2C marketing is characterized by emotional appeals, brand awareness, and personalized
experiences.

**Brand awareness**
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: The extent to which a brand is recognized and remembered by its target audience. High brand awareness
is associated with positive consumer perceptions and loyalty.

**Brand equity**
: A measure of the value a brand adds to a company's products or services. Brand equity is built through
consistent messaging, high-quality offerings, and positive customer experiences.

**Brand identity**
: The visual and emotional representation of a brand, communicated through elements like logos, colors,
and tone of voice. Brand identity distinguishes a company from competitors and fosters brand recognition.

**Brand loyalty**

: The degree to which customers consistently choose a particular brand over competitors, even when faced
with price or convenience differences. Brand loyalty is built through positive experiences, trust, and
emotional connections.

**Call-to-action (CTA)**

: A prompt or instruction that encourages website visitors or audience members to take a specific action,
such as filling out a form, downloading a resource, or making a purchase. CTAs are essential for guiding
prospects through the sales funnel.

**Churn rate**
: The percentage of customers who discontinue using a product or service during a specific time period. A
high churn rate indicates poor customer satisfaction or retention.

**Content marketing**
. A strategic approach to creating and distributing relevant, valuable, and consistent content to engage and
retain a clearly defined audience. Content marketing aims to drive profitable customer action.

**Conversion funnel**

: A series of steps that leads website visitors or leads toward a desired outcome, such as making a purchase,
filling out a form, or becoming a subscriber. Conversion funnels typically involve multiple touchpoints and
channels.

**Conversion rate**
: The percentage of users who take a desired action, such as making a purchase or becoming a lead,
compared to the total number of users who visit a website or engage with a marketing campaign.

**Cost per click (CPC)**
: The amount a advertiser pays for each click on a pay-per-click (PPC) ad. CPC is calculated by dividing the
total cost of ads by the number of clicks.

**Cost per impression (CPM)**
: The cost of displaying an advertisement to 1,000 unique users. CPM is commonly used in above-the-line
(ATL) advertising and is a measure of ad visibility.
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**Customer lifetime value (CLV)**

: The total value a customer is expected to bring to a business throughout their relationship. CLV is
calculated by estimating the average revenue a customer generates per year and multiplying it by the
average length of the customer relationship.

**Customer relationship management (CRM)**
: A technology-driven strategy for managing and analyzing customer interactions and data throughout the
customer lifecycle. CRM aims to improve customer satisfaction, retention, and loyalty.

**Customer segmentation**

: The process of dividing a customer base into distinct groups based on shared characteristics, preferences,
or behaviors. Customer segmentation helps businesses tailor marketing efforts to specific audience
segments.

**Digital marketing**

: Marketing strategies that leverage digital channels, such as websites, social media, email, and search
engines, to reach and engage with audiences. Digital marketing enables targeted, measurable, and
interactive campaigns.

**Direct marketing**

: A marketing strategy that involves communicating directly with individual customers or prospects using
channels like email, direct mail, or telemarketing. Direct marketing aims to elicit an immediate response or
action.

**Display advertising**

: A form of above-the-line (ATL) advertising that uses banners, images, and rich media to promote products
or services on websites, apps, and social media platforms. Display advertising is often used for brand
awareness campaigns.

**Drip marketing**
: A automated, multi-step email campaign that delivers targeted, personalized content to leads or
customers over time. Drip marketing is designed to nurture leads and convert them into customers.

**Email marketing**

. A direct marketing strategy that uses email to communicate with prospects and customers, promote
products or services, and build relationships. Email marketing is a cost-effective and measurable way to
reach and engage audiences.

**Engagement rate**
: A metric that measures how actively users interact with marketing content, such as opening emails, clicking
links, or liking social media posts. Engagement rate is an indicator of audience interest and responsiveness.

**E-commerce (Electronic Commerce)**
: The buying and selling of goods or services using digital channels, such as websites, mobile apps, and
social media platforms. E-commerce enables businesses to reach global audiences and facilitate
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transactions 24/7.

**Earned media**
: Publicity or exposure generated by third-party channels, such as media outlets, influencers, or customer
reviews. Earned media is a valuable source of credibility and trust.

**Event marketing**

: A marketing strategy that uses events, such as trade shows, conferences, or webinars, to promote products
or services, build brand awareness, and engage with audiences. Event marketing provides opportunities for
face-to-face interactions and networking.

**Evergreen content**
: Content that remains relevant and valuable over time, regardless of current trends or seasonal factors.
Evergreen content is an important component of content marketing and search engine optimization (SEO).

**Facebook Advertising**

: A paid advertising platform that allows businesses to create and distribute ads on Facebook, Instagram,
and the Audience Network. Facebook Advertising offers a variety of targeting options, ad formats, and
campaign goals.

**Google Ads**

: A pay-per-click (PPC) advertising platform that enables businesses to create and distribute text, display,
and video ads on Google search results pages and the Google Display Network. Google Ads is a powerful
tool for driving website traffic, leads, and sales.

**Google Analytics**

: A web analytics service that provides insights into website traffic, user behavior, and marketing
performance. Google Analytics is a valuable tool for measuring and optimizing the effectiveness of digital
marketing campaigns.

**Hashtags**
: A keyword or phrase preceded by the "#" symbol, used on social media platforms to categorize and search
for content. Hashtags help amplify and track the reach and engagement of marketing campaigns.

**Inbound marketing**

: A marketing strategy that focuses on attracting and engaging potential customers through valuable,
relevant, and personalized content. Inbound marketing aims to build trust and relationships with prospects
and convert them into customers.

**Influencer marketing**

: A marketing strategy that involves partnering with influencers, such as bloggers, social media personalities,
or subject matter experts, to promote products or services to their audiences. Influencer marketing is a
powerful tool for building credibility and trust.

**Instagram Advertising**
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: A paid advertising platform that allows businesses to create and distribute ads on Instagram, Facebook,
and the Audience Network. Instagram Advertising offers a variety of targeting options, ad formats, and
campaign goals.

**Landing page**
: A standalone web page designed to drive a specific
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