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Defamation and Online Reputation Management
(United Kingdom)

Defamation
Defamation refers to the act of damaging someone's reputation through the communication of false
statements to a third party. In the United Kingdom, defamation is governed by common law and the
Defamation Act 2013. There are two types of defamation: libel, which refers to written defamation, and
slander, which refers to spoken defamation.

Related Terms: Libel, Slander, Defamation Act 2013, Reputation

Defamation can have serious consequences for individuals or businesses, as it can harm their reputation and
credibility in the eyes of others. It is essential to be aware of the laws surrounding defamation to avoid legal
repercussions.

Online Reputation Management (United Kingdom)
Online Reputation Management (ORM) in the United Kingdom refers to the practice of monitoring and
controlling an individual's or a company's online reputation. In the digital age, information spreads quickly,
and a negative online reputation can have a significant impact on a person's or a business's success.

Related Terms: Search Engine Optimization (SEO), Social Media, Brand Management

ORM involves various strategies to ensure that positive information about an individual or a company ranks
higher in search engine results than negative information. This can include creating and promoting positive
content, responding to negative reviews or comments, and engaging with followers on social media
platforms.

Effective ORM is essential for maintaining a positive online presence and protecting one's reputation from
potential harm. It requires constant monitoring and strategic planning to address any negative information
that may arise and to promote a positive image to the public.

Challenges:
One of the challenges of ORM is the speed at which information spreads online. Negative news or reviews
can quickly go viral, causing significant damage to a person's or a company's reputation. It is crucial to
address any negative information promptly and effectively to minimize the impact on one's online
reputation.

Another challenge of ORM is dealing with fake reviews or malicious attacks on one's reputation.
Competitors or individuals with ill intent may post false information to tarnish someone's reputation. It is
essential to have mechanisms in place to identify and address such attacks to prevent lasting damage to
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one's online reputation.

Overall, effective ORM requires a proactive approach to managing one's online presence and addressing
any negative information that may arise. By implementing strategic tactics and monitoring one's online
reputation regularly, individuals and businesses can maintain a positive image and build trust with their
audience.
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